
Color me Beautiful 
Tom’s Color Bar serves up an intoxicating salon experience 
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another 400 square feet for manicures and 
pedicures, and in the fall, he will debut his “tool 
bar” concept. The tool bar will offer a series of 
in-salon classes to teach clients how to use styling 
tools and products to create the best “recipe” for 
their hair. Clients can also look forward to the 
launching of the Tom’s Color Bar points/rewards 
club, scheduled for the end of March, which 
will allow them to earn rewards based on their 
purchases. 

And with all the quality Paul Mitchell products 
available at Tom’s Color Bar, clients can expect 
to rack up those points pretty quickly. From the 
scalp soothing Tea Tree line, to quirky color 
collections like the semi-permanent INKWORS 
and versatile Color Shots line, Van Gunten’s in-
store selection has something for everyone’s “tool 
box.” That’s just one more example of how his 
salon strives toward its mission to “exceed your 
expectations.” 

 “You have to give to get in this business, Van 
Gunten says. “If you just want a haircut, then go 
get one. It’s about your experience here, and we 
raise that level of experience, so you always leave 
feeling like a million bucks.” 

Tom’s Color bar is located in downtown Eustis at 
100 East Magnolia Street. To make a reservation, 
call (352)-483-4247.

Tom Van Gunten is changing the city of Eustis – 
one head of hair at a time. 

The charismatic salon owner’s clients strut 
through the streets sporting expertly executed 
cuts and color placements that beg the breathless 
question “Where do you get your hair done?” The 
answer, of course, is Tom’s Color Bar, where the 

stylists are actually artists creating commissioned 
masterpieces in one of the area’s most avant-
garde studios. 
 
“When you walk through my door, you’re not 
just paying for the highlights or the haircut,” 
Van Gunten says. “You’re paying for the person 
standing behind the chair and their experience. 
My clients see the value in that, and that’s what 
makes my salon such a great atmosphere.” 

Van Gunten’s experience in the hair industry 
includes five years as a certified, national educator 
for John Paul Mitchell. During that time, he 
traveled the country, mastering and teaching the 
art of hair color at large-scale hair shows in cities 
like Sante Fe, New Mexico, Scottsdale, Arizona, 
San Francisco and Hollywood. Four years ago, 
he landed on the corner of historic downtown 

Eustis, where he opened his 600-square-foot, Paul 
Mitchell Focus salon, which would eventually 
spill into the 3,000 square-foot space next door. 
Van Gunten unveiled the new shop in December, 
wowing customers with upscale slate floors; 
plush, red chairs and bar stools; tony, blown 
glass pendant lights and an expansive granite bar, 
where he and his stylists create customized, hair 

color cocktails for 
their many satisfied 
clients. 

“The philosophy 
behind the color 
bar is to bring hair 
color out of the back 
room and create 
an atmosphere 
where the client and 
stylist can interact 
in the process 
of color,” Van 
Gutten says. “I’m 
a color specialist, 
and I make sure 
my stylists are up 
to date with the 
newest styles and 
placements. Fifty-
eight percent of 
people have some 

sort of hair color 
now. That’s a huge 
number, so that’s 
what we focus on 
here.”

Although color is 
Van Gunten’s area 
of expertise, his 
salon also offers 
chemical perm 
and straightening 
services, deep 
conditioning 
treatments, waxing, 
women’s and men’s 
cuts, and formal up-
dos. He eventually 
plans on adding 

send questions and comments to heather@southlakefocus.com

Tom and his stylists create customized, hair color 
cocktails for their many satisfied clients. 

The new shop wows customers with upscale slate floors; plush, red chairs 
and bar stools; tony, blown glass pendant lights and an expansive granite bar.
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