pusiness & Rinance

\

COMMUNITY

AT A CLICK

TECHNOLOGY BRINGS CENTRAL FLORIDA
TOGETHER AT ILOVECENTRALFLORIDA.COM.

STORY BY ALLISON WILSON
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What if you could access the people
and places that make Central Florida
great with just one push of a button?
What if your entire community was
just one click away? That is the prom-
ise of Central Florida’s newest online
classifieds website, ILoveCentralFlor-
ida.com. It’s a virtual town square, if
you will, a place where consumers and
businesses come together to help each
other reach their goals — whether they
want to buy or sell a boat, find a job
or get the word out about an upcoming
event.

“It’s a little bit of eBay, without the
bidding, mixed with Craig’s List, mixed
with my own special twist,” says found-

er and general manager Ozzie Medina.
“I’m not reinventing the wheel. I'm just
adding a new tire.”

If anyone understands how impor-
tant it is to stay connected to the com-
munity, it’s Medina. The self-described

“crazy entrepreneur” has been a busi-
ness owner for most of his professional
career, so he certainly knows the val-
ue of cost-effective marketing. That
knowledge was the inspiration for his
latest business venture, which he spent
about six months creating with the help
of a web design company.

Although Medina modeled ILove-
CentralFlorida.com after the most
famous of all online classified sites
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(Craig’s List), he made two very impor-
tant improvements. First, he designed
the site to be entirely local, so users
don’t have to search zipcodes or click
through several pages before finding
the businesses and notices that apply
to them. He also wanted the site to be
more organized and user-friendly than
the busy home pages of Craig’s List
and eBay. The result is an eye-pleasing,
convenient forum, where customers
can find local businesses through a
merchant directory, browse commu-
nity advertisements by category or list
their own items for sale — for free! The
website generates revenue through the
sale of banner ads, which appear on the
home page.

“It’s very community-oriented, and
it’s certainly an economic way to ad-
vertise,” Medina says. “We average
about 60,000 to 68,000 hits a month,
and we’ve only been live for about
eight months. Plus we reach more than
800,000 people with our monthly sub-
scriber newsletter, which is sent out
through email. It has all kinds of cou-
pons from local merchants and it lets
you register to win prizes.”

Not only is ILoveCentralFlorida.
com community oriented, it’s also

community responsive. Medina re-
cently re-tooled the homepage based
on community suggestions, and it now
includes testimonials from local busi-
nesses that advertise on the site.

“Kudos to ilovecentralflorida.com!”
Gushes the testimonial of Cyndi Long,
founder of the Tangerine Networking
Group. “After only three days of my
ad for The Networking Group running
on their website, I received numerous
calls and have signed three new mem-
bers as a result! The Team there is great
to work with and lots of fun! I highly
recommend this advertising to anyone
looking to get fast and effective expo-
sure for their business!”

If all goes well, communities in
north Florida and south Florida will
soon enjoy the benefits of a regional
online classifieds site. Medina already
owns the domain names for ILove-
NorthFlorida.com and ILoveSouth-
Florida.com and plans to expand his
business to include those markets by
the end of the year.

For more information about the ad-
vertising opportunities on ILoveCen-
tralFlorida.com, visit the website or
contact (800)-544-3903.



